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About Partnership for Children 
 
Partnership for Children is Greater Kansas City’s leading child advocacy organiza-
tion.  Our mission is to focus Greater Kansas City’s energy on enhancing life for chil-
dren and youth.  To raise awareness about the needs of children and youth and to en-
able our community to take action on behalf of children, PFC is working during this 
election cycle to educate voters and candidates about key children’s issues. You can 
start helping PFC with these efforts by asking your candidates for 
elected office, Missouri’s #1 Question: “Is it good for the Children?” 
 

What is child advocacy? 
 

Advocacy can be simply defined as “speaking up.” Child advocacy means speaking up 
for children who often have no voice in the political process and no voice in the 
countless decisions made on their behalf. 
 

Why is advocacy important? 
 

There are hundreds of highly-paid lobbyists working on behalf of big businesses, in-
surance companies, corporations, and developers — but there are very few advocates 
who regularly speak up  for the needs of our vulnerable children. 
 

Children don’t vote, they don’t make campaign contributions, and they usually have 
no control over their life circumstances. Children need advocates who raise their 
voices to ensure that all children’s basic health and safety needs are met and that all 
children are given the educational tools they need to succeed in school and in life. 
 

Who are child advocates? 
 

You don’t have to be a policy expert or a full-time  lobbyist to be an effective advocate 
for children and youth. Parents, educators, caregivers, families, employers, commu-
nity members, business leaders, healthcare providers, and faith-based communities 
all influence children’s lives and all have the power to be a voice demanding that we 
do better for our kids.  
 

Policymakers at the local, state, and national level have the power to make children a 
top policy priority, but only if they know that children are also a priority for the vot-
ers who elect them to office.  
 

Tools for Effective Electoral Advocacy 
 

One of the most effective and important ways to advocate for children is through 
electoral advocacy.  By providing information to candidates, you can increase your 
credibility as a trusted and valuable resource in the community.   Any electoral advo-
cacy campaign you undertake should seek to meet the following goals:  raise aware-
ness of children’s needs as campaign issues, build relationships with candidates, and 
educate candidates and voters about the needs of children.  We hope this guide will 
serve as a valuable resource for child advocates throughout Kansas City during this 
election cycle. 
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2. 

Fact Sheet on the Do’s & Don’ts of Electoral Advocacy 
 
Before conducting an election advocacy campaign, nonprofits must understand what 
they can and cannot participate in under federal law.   However, there are many non-
partisan electoral advocacy opportunities nonprofits can utilize.  Keep in mind how-
ever, that agencies registered as either a 501(c)(3) or a 501(c)(6) cannot support or en-
dorse candidates. 

 
What Strategies Can Non-Profits Undertake to Educate Candi-
dates and Voters about Children and Youth Issues? 

 

√ Yes, you CAN conduct voter registration drives 

√ Yes, you CAN host community forums for debate 

√ Yes, you CAN produce and distribute non partisan voter guides or question-
naires 

√ Yes, you CAN provide demographic information for candidates 

√ Yes, you CAN develop a briefing booklet for candidates and newly elected 
public officials about your issues 

√ Yes, you CAN place a measure on the ballot (ballot initiative) 

 
What Strategies Are Prohibited for Non-Profits? 

 

∅ No, you CANNOT endorse or oppose a candidate 

∅ No, you CANNOT contribute money to a campaign 

∅ No, you CANNOT display any bias for or against any candidate. For exam-
ple, you cannot use biased language (calling a candidate conservative or lib-
eral), give more time to a candidate to explain his/her position on an issue, 
or give a candidate the opportunity to answer more questions then his or her 
opponents. 
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2. 

Voter Education Options 
 
There are many different options for nonpartisan voter education that your nonprofit 
can utilize. This toolbox is focused primarily on candidate events, however, this page 
will give you a brief overview of other voter education options available to non-profits.    
 
Candidate Events: Debates, forums, meetings or fairs are designed to connect candi-
dates with their constituents and communicate their positions on key issues. The non-
partisan nature of a nonprofit-sponsored event ensures an unbiased presentation, 
which attracts candidates while also connecting the community to an excellent oppor-
tunity to become better acquainted with the candidates for public office. 
 
Candidate Questionnaires and Voter Guides: As part of your voter education 
efforts, you may consider putting together a voter guide to educate the public on each 
candidate’s positions. There are two steps to creating a voter guide: 1) creating and 
sending out your questionnaires, also called surveys, to the candidates and 2) compil-
ing and publishing the responses. 
 
Legislative Scorecards and Voting Records: Both of these are used to report how 
incumbents voted on important issues. For legal reasons, neither of these voter educa-
tion options may be timed to coincide with an election. There are also key differences 
between them. Voting records must be made available to the general public and legisla-
tors; they must cover a broad range of issues, and no commentary is allowed.  
 
Legislative scorecards, on the other hand, may only be distributed to members of your 
organization and legislators, can cover only those issues that are important to your 
nonprofit, and allow for scoring and commentary. For the purposes of 501(c)(3)s, both 
are allowable forms of voter education, but care should be exercised by any organiza-
tion that desires to issue a legislative scorecard, since scoring incumbents can indicate 
a bias for a particular candidate. See the section on legislative scorecards and voting 
records in this toolbox for more specific dos and don’ts. 
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Key Tips to Building Relationships with Candidates  

1. Do Your Homework About the Candidates & the Issues 
 

• About the Candidates 
♦ In Missouri, go online to http://www.sos.mo.gov/elections/ to find 

out who the candidates are in your district.  In Kansas, visit: http://
www.kssos.org/elections/elections.html 

 
♦ Educate yourself about who they are and what they stand for by visiting 

their web sites.  Here you can read about their platforms, find out what they 
have said to the press, and find out what public events they will be attend-
ing. 

 

• About the Issues 
♦ Educate yourself and candidates about the issues, by reading fact sheets 

and the web sites of the major child advocacy organizations in your state.  
Or make your own fact sheets!!! 

 
2. Meet the candidates. 

•  Request a meeting individually , or ask him or her to meet with a group with 
which you are involved. 

• Provide information to the candidate about the issues you are concerned about. 
Think of this as an opportunity to educate them, and to lay the foundation for fu-
ture work together. 

• Ask for a “calendar of appearances” for the candidate. There should be a number 
of places where the candidate is appearing that voters will be welcome. 

 
4. Follow-Up After the Election 

• Set up a meeting with your legislator.  Tell them now that they are elected you 
hope they will continue to make children’s issues a priority during the upcoming 
legislative session.   Offer them your assistance.   
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Educate Your Candidates 

1.  Prepare questions about the issues. 

• Use each question as an opportunity to educate the candidates about issues. Pref-
ace questions with a short fact about the issue that helps them better understand 
what you are talking about. 

 

• For example, ask questions like: “Many kids are in trouble today, and the public 
and legislators tend to blame parents for it.  Yet parents need the economic sup-
ports in order to give them the time and resources they need to do a good job. 
What steps would you take to help support families in their tough job of raising 
children?” 

 

•  Use the questions prepared by PFC included in this tool kit to guide your discus-
sions. 

 
2.   Attend or conduct  candidate forums  and ask your questions.   
This is a very useful tool for identifying candidates’ stands on children’s issues, not 
only for your organization but also for the community as a whole.  In this document, 
PFC has provided information on how to effectively organize a candidate forum. 
 

Educate Voters 

1. Write a letter to the editor of your local newspaper.   

• Use this letter to encourage voters and candidates to make children and youth is-
sues a part of the election conversation. Provide information about the key issues 
affecting children and youth in your community. 

• Check with the newspaper before sending the letter. Many newspapers set a length 
restriction on letters that they publish, commonly 250-400 words. 

 

• Remember, if you are acting on behalf of a nonprofit, 501(c)(3) organization, your 
letter should educate the public about the issues, not endorse any specific candi-
date. 

 

• Ask the editorial boards of your local papers to include questions about children 
and youth in their discussions with candidates. 

 

• Many newspapers conduct their own surveys or questionnaires of candidates and 
voters. Let them know how important children and youth issues are to you, and 
that this is the news you want them to report on. 

 

2.  Distribute educational materials about children’s issues to voters in 
your area. 
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4. 

Hosting a candidate forum is a key component of any non-profit electoral strategy.  
Candidate forums are designed to meet several goals. First, candidate forums provide 
voters with an opportunity to hear candidates discuss important children’s issues and 
to illustrate the difference between the candidates.  Candidate forums also provide ad-
vocates with the opportunity to make candidates aware of and educate them about chil-
dren’s issues.  Finally, candidate forums allow child advocates to show candidates there 
is a public constituency in their district who is willing to speak out and take action on 
behalf of children and youth.   
 
Before you get started there are a couple of key points and helpful tips you may want to 
remember if your organization wants to host a candidate forum: 
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Getting Started—Key Points to Remember 

#1
 All candidates must be treated fairly and impartially. Not only is it nec-

essary for all non-profits, but it also encourages broader participation by the 
media, the public, and the candidates themselves.  Candidates will avoid 
events where they think they could be ganged up on, especially if the media is 
expected to be there. 

 

√ Invite all candidates to attend. 

√ Make an equal attempt to get them to attend. 

√ Each candidate should be given equal time to present his or her view on the 
issues being discussed.  

√ The moderator must stay neutral and does not imply approval or disapproval 
of candidates. 

√ Make sure the forum covers a broad range of issues. 

#2 Partner with a well known and well respected non-profit. The candi-
dates are more likely to attend a forum if a non-profit has had a successful 
forum in the past.   

#3 

Generate a large audience.  To increase your chances of getting a candidate  
to attend you event, make sure you focus on generating large turnout.  Candi-
dates can’t attend every event they are invited to, so they want to make sure 
that when they do choose to attend an event there will be a large crowd.  
Make sure you tell the candidates how many people you expect to attend.   



Partnership for Children  ~   www.pfc.org      9 

 

4. 

 

A
 C
h
il
d
 A

d
v
o
ca

te
’s
 G

u
id
e 
to
 E

le
ct
o
ra

l 
A
d
v
o
ca

cy
 

Candidate Forum To-Do List 

 Choose a Format  
 

• Equal Time Format: An impartial moderator asks questions and candidates 
are given equal amounts of time to respond to the questions.  Organizers should de-
cide beforehand how much time each candidate will get to respond to the questions.  
In an equal time format, organizers may decide upon a set of questions to ask of 
each candidate, or may just open the forum up to questions from the audience.  In 
addition, if you decide to use an equal time format, you may ask the same questions 
or different questions of the candidates. 

• Prepared Forum:  Candidates receive questions prior to debate and elicit specific 
responses. 

• Follow-up Q&A:  The moderator and panelists ask questions of the candidates. 
Follow-up questions are permitted. 

• Discourse Debate:  Moderator asks questions, candidates discuss issues.  A 
strong, nonpartisan moderator is a must for this type of forum. 

 
No matter what format you choose, candidates should be given approximately 5-10 
minutes to make opening remarks.  The audience should always be given time to ask 
questions of the candidates.  In order to eliminate attacks on candidates, questions 
should be screened beforehand.  Volunteers can make note cards available for the audi-
ence to write on and then select and prioritize the questions. 
 
 

Choose a Forum Facilitator 
 
Your committee should select a forum coordinator who will do the following: 
 

√ Develop a forum timeline 

√ Facilitate meetings 

√ Serve as a liaison to all involved organizations 

√ Serve as the designated point person for participating candidates 

√ Maintain adherence to deadlines 

√ Ensure attention to legal guidelines 

√ Document all activities for evaluation and future forums 
 

 

 

#1
 

#2 
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Choose a Site 

Chose a site that encompasses the following characteristics: 
 

√ Convenient access for persons with disabilities 

√ Public transportation and accessible parking 

√ Adequate electrical capacity, seating and sound system 

√ Comfortable areas for press, cameras and audience 
 

Select a  Moderator 

√ Select someone who can be non-partisan 

√ Find someone who is well-respected in your community, i.e. a journalist 

√ Prepare this person in advance 
 

Invite Candidates 

√ Send out personal letters inviting candidates as soon as the date and location 
are determined. 

√ Emphasize this is required to be non-partisan because of legal requirements 

√ Emphasize the impact nonprofit organizations have in the district 

√ Follow-up with candidates each month using different methods of contact, i.e. 
phone, email, face-to-face. 

√ Develop materials on your issues to brief the candidate before the event.  Remember 
this may be the first time the candidate has been made aware of children’s issues in 
your community. 

√ If you are going to ask specific questions, give them to the candidates beforehand. 
 

 

Get Media 

 

√ Send out a media advisory about 3 days prior to the forum.  The media advisory 
should have the date, location, format, moderator, context, sponsoring organiza-
tions and a list of candidates. 

√ Send out a press release to the same media outlets the day of the event. Follow-up 
the press release with personal phone calls. 

 
 
 
 
 

#3
 

#6 

#4 

#5 

4. 
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Candidate Forum To-Do Checklist 

 
� Form a committee with members of the local nonprofit community 
 

� Select a forum coordinator 
 

� Set date, time, and place for event 
 

� Decide on forum format 
 

� Develop a forum budget 
 

� Send invitations to forum 
 

� Recruit volunteers for event including, moderator, timekeeper and 
other personnel if needed 

 

� Design a media plan 
 

� Design a community outreach plan 
 

� Send thank-you letters 
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 Day of Event Check—List 
 

 

� Complete Set-Up at Forum 
 

� Have appropriate sign-in materials 

 
� Name badges, table tents – if applicable 
 

� Have volunteers to greet attendees 
 

� Have information table for partners to display materials 
 

� Have a head table with the appropriate audio equipment 
 

� Welcome 
 

� Forum Rules 
 

� Have Q&A after the forum 
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Tips for Developing Questions 

However you use the questions, it is extremely important to get the candidate’s re-
sponse recorded. You should designate 1 or 2 individuals whose specific job will be to 
listen and write down what the candidate says.  This allows you to follow up with him/
her if the candidate is elected or re-elected to hold them to their word.   You can also 
issue news releases, op/ed pieces or letters to the editor when votes arise that are re-
lated to candidate’s promises during the election. 
 
Crafting the questions: 
Here are some things to consider as you develop questions for the candidates.  To pro-
vide a context for your questions, lead with a relevant fact about the issue, and then ask 
your question.  For example:  
 
“Eight percent of children in Missouri are without health insurance.  What is your plan 
to ensure that children receive the health care services they need?” 
  
Make sure your questions are to the point and focused.  Consider a yes/no question fol-
lowed by an open-ended question.  This will improve the chance of receiving a substan-
tive answer from the candidate, and help avoid generic platitudes about kids.  For ex-
ample:  
 
“Many parents who work full time do not earn enough money to be able to pay for qual-
ity child care.  This is true of single parents and married couples.  Do you support in-
creasing the eligibility level for subsidized child care?  What is the state’s responsibility 
in supporting low income working families?” 
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Sample Questions 

According to the Center on Budget and Policy Priorities, Missouri will face a 
budget shortfall in FY 2010.    Because of past budget crises, programs that sup-
port vulnerable children and low-income families have been susceptible to 

budget cuts.  What is your perception of the looming budget crisis?  Should advo-
cates brace themselves for another round of cuts to programs and services that serve 
children?  Would you advocate for any alternative strategies that put kids and fami-
lies first? If so, how would you address a budget shortfall? 

 

In your opinion, what are the most pressing issues facing children in Missouri? 
What would you do to address these issues? 
 

Research shows that 90% of a child’s brain develops before the age of 5. Quality 
early care and education experiences improve school readiness, increase K-12 
educational outcomes, and better prepare our next generation for the challenges 

of a 21st century global economy. Yet Missouri’s investments in quality early child-
hood programs trail behind most of our neighboring states. What can Missouri do to 
close the educational achievement gap that begins even before children enter the 
kindergarten classroom? How does early childhood education fit into your broader 
priorities for education in the state? 

 
In spite of Missouri’s generous eligibility for the State Children’s Health Insur-
ance Program, over 127,000 children remain uninsured in Missouri. How 

should Missouri address the problem of children and families who lack access to 
health care? 

 

In Missouri, foster parents open their hearts, their homes and their pocketbooks 
to children placed in their care by the state.  The US Department of Agriculture 

publishes a yearly report that estimates the cost of raising a child in 5 different re-
gions. The USDA monthly cost to support a Missouri child, 9-11 years of age, is 
$652.  Foster parents in Missouri receive a monthly maintenance payment of $377 
for a child this age. If elected, would you support raising the reimbursement to fos-
ter families to the USDA estimate?  What else would you do to support foster par-
ents? 

 

 

1. 

2. 

3. 

4. 

5. 
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Sample Letter to the Candidate 

 

Preferably on letterhead 
Your Organization’s name 
Address 
 
 

        Date 
 
Candidate _______ 
Address 
 
 
Dear (full name of candidate): 
 
(Organization name) is interested in your views on issues relating to children and fami-
lies. As an organization based in district (#), (organization name) would like to invite 
you to a candidate forum on (date) at (location).  Our organization serves the constitu-
ents in (such and such a way) and would like to hear the positions of the candidates for 
office in District (#).   
 
We would be happy to send you the list of questions we plan to ask prior to the forum. 
Please call (contact name) at (phone number) by (date) to RSVP or with questions.  
 
Thank you for running for public office and we look forward to hearing from you. 
 
Sincerely, 
 
(contact person)  
 
 
(If more than one organization is sponsoring be sure to list them all.  It is hard to refuse 
a number of organizations together) 
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Sample Program 

Date:         Time Expected to Run: 
 
Candidate Names and parties 
 
7:00 – 7:10 (Sponsoring Organization spokesperson) 

Welcome and setting the stage 
Introduction of candidates and moderator 

 
7:10  - 7:25 (moderator) 

Rules and Format 
 
7:15 – 7:25 (candidates) 

Candidates’ opening remarks 
 
7:25 – 8:00 (moderator and candidates) 

Questions prepared by sponsoring organizations 
 

8:00 – 8:25 (moderator and candidates) 
Questions from the audience (via cards turned in to designated areas) 

 
8:25 – 8:30 (candidates) 

Closing remarks 
 
8:30 – 9:00 (everyone) 

refreshments and a chance to chat with the candidates 
 
This forum was sponsored by: 
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Sample Press Release 

 
 
Local News Release for Candidate Forums 
 
Send on your organization’s letterhead, with contact information, including name, 
phone number and e-mail (if available) 
 
Candidates Will Meet at (Location Name) to Discuss Issues 
 
Candidates for the (Name of District) Missouri (House/Senate) race will meet in a voter 
information forum to discuss issues and answer questions. 
 
Participants will include (candidates’ names and party affiliation in alphabetical order), 
who will oppose each other in November’s general election. 
 
The candidates will discuss several issues relating to children and youth, including the 
state’s budget crisis, health care, education, early child care and youth development. In 
addition to questions from a moderator, the candidates also will be asked to respond to 
written questions from the audience. 
 
The forum will be held at (Time and Date) at (Location and Address) in (City). 
(Moderator Name and Job Title) will serve as moderator. 
 
The forum will be sponsored by (Name of your organization first, followed by other par-
ticipants in alphabetical order). These are non-partisan groups working within the area 
to hold a series of candidate and voter education opportunities during this election cy-
cle. 
 
The forum is free and open to the public. 

# # # 
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Sample Media Advisory 

 
 
MEDIA ADVISORY 
 
Title of Media Advisory:  (Name of County or District) Candidates to Discuss Children 
and Youth Issues 
 
(Name of Sponsoring Organization First, then co-sponsors in alphabetical order) are 
sponsoring a forum in the (District) to find out where the candidates stand on critical 
issues facing children and youth.    
 
 
What:   Candidate Forum 
 
When:    Day, Date, Time 
       
Where:       Name of Location 

City, State, Zip 
 
Who:           List the candidates attending          
 
For more information call:  list local contact, organization, telephone number and email 
address 
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Lobbying & Advocacy 
 

• Advocacy Institute:  www.advocacy.org 

• Alliance for Justice:  www.afj.org 

• Center for Lobbying in the Public Interest:  www.clipi.org 

• Internal Revenue Service:  www.irs.gov 
 
 
Child Facts 
 

• American Fact Finder:   http://factfinder.census.gov/home/saff/main.html?
_lang=en 

• FedStats:  www.fedstats.gov 

• Child Trends:  www.childtrends.org 

• Kids Count Data Book 
♦ National: www.aecf.org 
♦ Missouri:  www.mokids.org 
♦ Kansas:  www.kac.org 

• Office of Social and Economic Data Analysis (MO):  
www.oseda.missouri.edu 

 
 
Election Information 

• League of Women Voters:  www.lwv.org 

• Kansas:   http://www.kssos.org/elections/elections.html 

• Missouri: http://www.sos.mo.gov/elections/ 
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"If you think you're too small 
to have an impact, try going to 

sleep with a mosquito."  
- Anita Roddick 
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